“The journey of a thousand miles begins with a single step.”
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New Age Tourism
E-Tourism & Startups

Creative Tourism & Tourism Experience Design

Sustainable Tourism

Halal Tourism ,Life Seeking Tourism ,...
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World Tourism Organization

UNWTO

Sl oo B K805 Sy Bl by 5O oS dpiie aiS (Slad degamo 4 5,5055 (byI3k B >

S910L (o 9 clS il ¢ Cwoldl ¢ wuato 4 W ydlune ¢ yhw sy by B 5l IS e el ol Bl

Y 0,5 s ams e pll Lhw ) iBu Gl KEe 8 a5 | Sldld ien L 09l e e o) Wl ybls
LS o g 0 1y Glets g Gl Gl Jelad g alise

DN

UNWTO

T OISl -5 Sds K Gt calis 18


www.tourismadviser.com

Which pays for:
Wages, Salaries,
Profits, Taxes.

Which

Y A subsequently
T . pays for:

F Communication

Busin_ess
Tourism
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Environments: Human, socio-cultural, economical, technological,
physical, political, legal, etc.

Tourist
Destination
Region

Bina Nusantara

(_g)i.iho)f (_ngdg.Sl.?-
%>
Lg}i.i’»o)f Slovs

Location of travellers, tourists and of the travel and tourism

industry

T OISl 5 Sis K Cuain calis

Source: Leiper (1990)



www.tourismadviser.com

$ 55005 s Ml pgo pliwly

5505 Caio 34531y il sl 309 O

55 8325 05 3| Gy o Wiges b Jpamo 40,25 5 alasdlo oS

(g ylad « Loplan  Jais) 0,10 0925 (5 in 03 Jgamme (30 5 el —auade ;o 420 9 A

09929539 9
ntanei L e 1o
.Q;A%UQLMS.‘{)L}YQ‘ygsmbgbmu&i—wﬁ_a)b&&bkbm
b, S

. ol ol G 55

el Sglaie po b calizs sl oy jo (6,550 5 WY game 45 slas sl

Oley Job 50y g dwolie 040 <ol

TR - A R Camiua s


www.tourismadviser.com

* EN . o o
,_sjiméjf ,_glbum.".g 29 uL.na‘é
G550 )5 o 3551 Wl LS U

3,185 co il Sleas Ko o oz 51 Sy ol collS

uﬁg.o oolazwl

0055 HLil g oS B s

Srabs

Alaads o gle col e

<ol a3 o YU

(g Sl esie a5

Pull factor = Supply & Push factor = Demand
LIl e oo g dadie (Shg: (GiS) by Jolge

= 6l —Gloyd — (oo yhas 1 S byl iyl g Gmasid (S g (ol y) 0 52551 Jolge
(VFR),‘;M};B T = B R Caaia caali



www.tourismadviser.com

: (Domestic Tourism) clojo> (5950 b (0 (5,500 ,5 -

$9 551 Rl i 5eS o JS15 bl 51 59ds ST yles po w135
:Inbound Tourism) 9,5 g ,y5is,5 -¥
2P S 50 e pf o K005 09,9
: (Outbound Tourism) »g,5 500 ,5-¥

P90 61yl sl cus HelS S el g5

Gy 0920 b (A1 (6,500 ,5 -

domestic+ inbound : Internal Tourism)

9 oSl bawgd jols SO 0 (90 3O AT W ygo (G yhuw alls
B Wl
ko § W S~

outbound +domestic: (National Tourism)

DS (o0 g0 yghS S Sl bawgi &5 o yaw colod
P el o gy Rb0 -7
= OL"}L*‘ °lf-’-.’.~> u“Lw‘ r»S )fww )f J&w‘ outbound+ inbound : International Tourism)

Wyge R0 HghS 4 (58S I g 1ygdS 0 5l gyl & (b iw (ooled
27 T Sl (s Kt K Canina cualis _

e


www.tourismadviser.com

S5 ,S sl U g0
: 9' J.o.w -
8 09l (5 Kb )5

£9d Jus ©
S 8 g Syl 6 Ko )5

P s ®
B> (5 S 5



www.tourismadviser.com

b5 sbo dus gl y

Callzd £4i 9 cadlo

(Silo +(s plis + pped +Lliwg ) (LSl y2> b g (4150
(235l 9 0gul) il 1

Leisure tourism v & s 55

Sy s, 58,5 o(Wellness Tourism) . us s %es,5 (Medical Tourism) S s,558,5 :cwdn pan 95
(Curative Tourism)
Cultural Tourism  _Xia 3 g9

Educational Tourism _:;jeel s, 9

Religious Tourism — 5,b; 5 8ds pa 9
Business Tourism s,z g S5,5b a9
Political tourism _wlew g 55

Sport Tourism 5,5 e 9

Ecotourism 605 Cands

Rural & Farm Tourism ¢l ac,5e g obiwg, a8
om0 RV Lg)i.‘bo)f ‘630| 6)1‘2"5; ss,-aLLi': ps 6)15:’0;
Social tourism _clas! g 5

Urban/ City Tourism 68 ,558,5

.......... s MICE Tourism , Dark tourism sl &5 S

G}ﬁg&m-@m;;m fa caalid

S50 ,5 gl sloaiss O

o

L)

ANANEN

< S

AN N N N N N N Y N N NN


www.tourismadviser.com

@TourismAcademy
Gy 0,5 ools|

tourismtutor@gmail.com



mailto:tourismtutor@gmail.com
http://www.tourismadviser.com/
www.tourismadviser.com

