
و محتوای دیجیتالبازاریابی رسانه های اجتماعی

اشکان بروج
گردشگری ایرانآکادمی مدیر 

کارشناس ارشد مدیریت بازاریابی گردشگری
مدرس و مشاور بازاریابی و شبکه های اجتماعی

دوره  تخصصی بازاریابی دیجیتال

97اردیبهشت –دانشگاه شریف –تهران 
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بازاریابی دیجیتال

Social Media- Borouj
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Social Media- Borouj

Inbound Marketing
بازاریابی ربایشی
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Inbound Marketing
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؟آیا شبکه های اجتماعی و رسانه های اجتماعی یک مفهوم هستند
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از ساختاری‌اجتماعی،شبکه‌های‌اجتماعی•
ه ب علاقه‌های‌مشترک‌افراد است که بر اساس 

.یکدیگر وصل شده اند
گ ر ب ا دیارتباطهدف اصلی شبکه های اجتماعی•

. افراد است
ت‌ارتباطااانسان‌و‌درباره  شبکه های اجتماعی •

.استمتقابل

را می ت  واا اس  تفاده از رسااانه‌های‌اجتماااعی‌•
وب و تکنول  و ی موبای  ل ب  رای تب  دیلف  آ آوری

.کردتعریفگفتگوی‌تعاملی‌ارتباط به یک 
اس ت ک ه ش ما یک‌مکاان‌رسانه های اجتماعی •

.نیدکمی توانید اطلاعات را به افراد دیگر منتقل 
ب ا ط‌وسیله‌برای‌ارتبااجتماعی یک رسانه های •

. دیگراا است
شهرت‌و بازاریابیبستری برای •
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Types of Social Media 

Social Media- Borouj
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Types

of 

Social Media

• Social networks - Connect with people

• Media sharing networks - Share photos, videos, and other media

• Discussion forums -Share news and ideas (REDDIT,QOURA,DIGG)

• Bookmarking and content curation networks - Discover, save, and share new 

content (Pinterest, Flipboard)

• Consumer review networks - Find and review businesses (Yelp, Zomato, TripAdvisor)

• Blogging and publishing networks - Publish content online (WordPress, Tumblr, Medium)

• Interest-based networks - Share interests and hobbies (Goodreads, Houzz, Last.fm)

• Social shopping networks - Shop online (Polyvore, Etsy, Fancy)

• Sharing economy networks - Trade goods and services (Airbnb, Uber)

• Anonymous social networks - Communicate anonymously – Virtual Game & 

Life (Whisper, Ask.fm, After School)
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Social Media- Borouj

Active Users of Key 

Global Social Platforms. 
January 2018
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Social Media- Borouj

What Social Media Can Do for You 

Tourism Social Media- Borouj
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Average Mobile users Check their device

150 Times per day!
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70% of followers have taken some Action 

after seeing content on Twitter

70% of Instagram users have looked for a 

Brand online
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What

Social Media 

Can Do

for

You 

 Brand awareness
 Drive conversations that reference your brand, product or service 

 Influence attitudes and behaviour towards your destination or organisation

 Reach 
 Social bookmarking and content 

 Increase your media reach (the viral effect of social media)

 Visibility 
 Search engines are becoming more social 

 Index social content and incorporate social signals into their ranking algorithm; 

 keyword rich social media can help to elevate visibility;

 tags, bookmarks, links etc. make your content appear more authoritative in search engines

 Online experience/ content crowdsourcing
 you can stimulate the creation of content such as storytelling, tips from travellers, video and photo

 Knowledge 
 Monitoring what is said may result in valuable insights into customer needs and behaviour

 Ideas for product development or service improvement 
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What Social 

Media Can Do 

for

You 

 Innovation 
 Technologies allow you to co-create and collaborate with customers and stakeholders

 Customer service 
 Technologies to provide or improve the quality of customer care 

 Operational efficiency 
Social media networking sites allow you to collect free information that may help you:
 to better target your messages and paid media
 lowering customer acquisition costs

 Revenue generation 
 Users, fans and followers, can be acquired as leads and converted into paying customers
 Drive sales directly or indirectly by offering unique offers

 Marketing 
 Communicate with consumers in all stages of their customer journey,
 Offering the chance to identify prospects and build loyalty
 Turn customers into brand advocates
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What People 

Share On

Social Media
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جستجو

مقایسه

مناظره

اشتراک
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What Social 

Media Can Do 

for

Marketing

 Research Transformed
 democratization of online reviews - 89% of millennials plan travel activities based on friend’s content

Travel Inspiration & Validation
دسترسی آسان و تاثیرگذاری بسیار زیاد محتوای رسانه های اجتماعی

 Rise in Social Sharing
 facilitate and expand people’s ability to share travel experiences
 Over 97% of millennials share photos and videos of their travels 

 Enhanced Customer Service
 become aware and provide help to unsatisfied or confused customers
 Responding to complaints and questions helps to humanize your brand and to indicate to current and future 

customers that they are valued.
 Listening to customers through social media can help your brand create an exceptional experience

 Reshaping businesses
 The availability of information and ease of self-service booking – Digitalism!
 Advantage  : Personal Touch.
 Experience Based: Unique Experiences Guaranteed!

 Changing Loyalty Programs 
 discover passionate guests and to reward them
 More than 25% of millennials that participate in loyalty programs are very likely to post about a brand in 

exchange for loyalty points.

Social Media- Borouj

Ash
ka

n B
or

ou
j

www.T
ou

ris
mAdv

ise
r.c

om

www.tourismadviser.com


How to Start

Social Media- Borouj

Ash
ka

n B
or

ou
j

www.T
ou

ris
mAdv

ise
r.c

om

www.tourismadviser.com


یاد بگیرید و 
!فقط گوش کنید

•understanding of the 
various channels and 
tools and their 
features available a

•kind of audiences

!صحبت کنید

• Creatng a 
presence

• Create 
account

استراتژی

• social media 
marketing 
strategy and 
tactics should 
tie in to your 
overall strategy 

انتخاب

• selection and 
create your 
own specific 
social media 
landscape

سازماندهی

• webcare is 
addressed

• service and support, 
monitoring and 
energising 
conversation, search 
engine optimization 
and online reputation 
management

نظارت

• monitor and 
analyse the results

• measure success 
and return-on-
investment(ROI)
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Social Media- Borouj

محتوای‌خوب
!چیه
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How to Monitor
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 Metrics include:  

 Audience size 

Number of fans/followers and network size

 Reach

Number of unique people that Saw your post or content and the 
Viral impact of any content being shared by your audience.

 Engagement

Number of Interactions with your content, such as comments and 
post likes.

 Sentiment

nature of those Reactions (positive or negative)

 Outcomes

resultant Traffic and specific Conversion events 

Measurement 

and 

Evaluation
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Source: Internet Advertising Bureau (2010), A New Framework For Measuring Social Media Activity, (Online), available: http://iabuksocial.co.uk/?p=954

Measurement 

and 

Evaluation

اثرگذاریتمایل مشارکتدسترسی

ی
کم

گزارش رسانه ای درباره . 
تعداد بازدیدکنندگان 

تعداد کلیک بر روی . 
لینک های داخل رسانه

تعداد بلاگ ها و  . 
توییت هایی که محتوای 

شما را به اشتراک 
.گذاشتنند

ی که بر رونظراتیتعداد  . 
.مطالب شما ارایه می شود

تعداد جواب  ها و . 
که هاییری توییت

مخاطب بالقوه شما آن را 
.انجام می دهد

تعداد نظرات مثبت و . 
منفی درباره مطالب شما 

تعداد نظرات و مباحث . 
مخالفان و موافقان مطالب

شما

که ازبازدیدهاییتعداد . 
وب سایت شما و یا 

موضوعات مرتبط با بحث
شما در فضای اینترنت 

.  صورت می گیرد
تعداد طرفداران و . 

که به دستعلاقه مندانی
.می  آورید

ی
یف

ک

راد گونه های شخصیتی اف. 
که در مباحث شما 

.  شرکت  می کنند
بررسی گستره  اجتماعی. 

شما که چه مخاطبان 
.جدیدی جذب می کنید

و رویکردهایگوهاگفت و 
آنلاین در این بخش ها 

.  هستندبسیار با ارزش 
ا نظرات به موقع و با محتو

(سودمند)

ارزشمندی نظرات میزان 
قدرت ارتباط و دوستی 

بین افراد وفادار و 
تاثیرگذار آنلاین
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Social Media- Borouj
Tourism Social Media- Borouj

• HootSuite

• Hubspot

• MeetEdgar

• TweetDeck

• IFTTT

• Buffer 

• Sprout Social
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کی، چه جوری، چه کار 
کرد، تهش چی شد؟
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Unitedو خط هوایی Tylorداستان گیتار
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Unitedو خط هوایی تیلورداستان گیتار 
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Twitterمشارکت هتل ها در 

When lighting up social media 

with Kindness 
proves a better way to engage
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Twitterمشارکت هتل ها در 
• Social Buzz

• Edinburgh International Festival 

• Virgin Money Fireworks

• Apex Hotels

• Rory, Jenny and Susan

• Through Twitter asking central offices and hotels in 

Edinburgh, if they could help Rory see the fireworks without 

being out in the cold.
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Results:
Sales are great but so many of the offers pushed out through social have a short-

term dimension.

The longer term value to a brand on social comes from staff acting like humans, 

not sales people.

 Note!

to empower staff to interact with guests, answer their questions and generally 

engage with all aspects of the social community with a connection to the hotel.

Twitterمشارکت هتل ها در 

“I’m so grateful to Apex. Rory has had a rough six

months, he was in hospital having

chemotherapy for six months, he starts radiotherapy

today, and then he will have a stem-cell

transplant. He’s been so brave throughout. Treats and

kindness give him, and the whole family,

a boost. We feel so lucky that Susan spotted my tweet

and replied, and that Rory had such a

great evening.”
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 Kimpton Hotels and Restaurants used guests’ 
wedding photos instead of staged, 
professional photographs to market their 
wedding venues. 

 The campaign encouraged guests to take 
photos, tag them with the hashtag 
#KimptonWeddings

Results:
Get some Credit for their guests’ social activity

Create UGC for the brand that was 
free, authentic, and repurposed

across its marketing channels.

UGCمشارکت هتل ها  و 
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!قدرت محصولاتتون رو نشون بدین

Social Media- Borouj

...کنیدبا تصاویری حیرت انگیز، همهمه ایجاد 
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Social Media- Borouj

!  مشارکت مخاطبان و مشتریان برای استفاده از محصولات در موعد طلایی

فراگیرروی جریانات محبوب و 
...کنیدموج سواری 
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!چالش سطل یخ
IBC & ALS
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!چالش سطل یخ
IBC & ALS

گیراییسرعت و : قدرت ویدیو.  1
!برای هر دو طرف: جالب بودن .  2
همه اقشار جامعه در هر سنی: جذب افراد مشهور . 3
!یخ و گرمای نیمه تابستان: زمان بندی. 4
:هدف، جذب خیریه. 5

افراد در موضوعات زیر سهیم بودند
تجربه مشترک با دیگران-1
(کار خیر)احساس خوب افراد از خودشان -2

Social Media- Borouj

...باشید با مخاطبان خود در تعامل 
داشتن هشتگ ویژه
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8 Social Media Trends For 2017 18-

Social Media- Borouj

Ash
ka

n B
or

ou
j

www.T
ou

ris
mAdv

ise
r.c

om

www.tourismadviser.com


@TourismAcademy
آکادمی گردشگری

ashkan@tourismadviser.com
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