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KEY TOURISM FIGURES ~ UNWTO
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Tourism exports = 7% of total exports

\
7
L

1.4 billion
international tourist arrivals in 2018

Tourism Re

Export earnings by category (US$ billion), 2017

US$ 1.7 trillion

international tourism exports in 2018
) of all international tourist
. \ 97% arrivals travelled by plane

0/, of all international tourist
Q 95% ek vl for losure

and recreation (13% for

e

International Tourist Arrivals and Tourism Receipts 2018

© World Tourism Organization (UNWTO) May 2019 m
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= What is behind all this?

Attractions

Accommodations

Tourists And there is much more ...
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Components of successful tourism destinations

Accessibility

Amenities ) A Attractions

TOURISM
DESTINATION

Accommodation Activities
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= The answer

Technology

(Reservation Systems,
Internet ...)

Companies (Hotels, Transport, Travel Agencies...)

Organizations
(Information Services ...)

Politics
(Terrorism ...)

Society

(Norms, Values ...)

Governments (Laws, Subsidies ...)

il

n2,00101110

People (Management,
Front Office...)

Tourists (Needs, Wants,
Behavior ...)

Together:
THE TOURISM SYSTEM
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Trip Planning Funnel

Marketing strives to

increase quantity through
the funnel and getting
efficiently from one to the

next

Measure: p—
- Visitor Guides Decusnon

« Web Traffic

+ Likes

« Emalil
 Leads
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The Six Stages of Travel
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Strategic Market Planning
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PLACE v
* Retail J 9"0"‘. =
« Whosale \/
¢ Local- Export © 's'
PRODUCT o Internet b
» Design, technology IR
o Useability &9y v
s Usefulness PRICE
» Solves pain * Penetration strategy o
« Value « Cost-Plus &9 ( s o) v
o Quality o Loss leader
s Brand s more
« Warranty

PHYSICAL EVIDENCE
o User stories

* Recommendations

« Office premises

Buzz

PROCESS

¢ Service delivery
¢ Complaints

¢ Response time

PEOPLE
Founders
Employees
Culture
Customer service
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Selling Directly to Consumers

——

).

Producer
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