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E-tourism (s the digitisation of all the
processes and value chains (n the

tourism, travel, hospttality and catering
(ndustries that enable organisations to
9 maximise their efficiency and

ﬂb effectiveness.
(Buhalis 2003)
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Dynamics of Tourism

= Tourism in the recent past: OLD TOURISM

= Travel industry was in charge
> Attraction based
> 0Old technologies

* Tourism in the near future: NEW TOURISM
> Consumer is in charge

> Experience based
> New technologies
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