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Q The Tourism System |

 Introduction to e-Business

1 E-Business & E-Commerce
Systems

d E-Tourism

[ Cloud Tourism

gTourism e-Marketing
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= What is behind all this? °

Attractions

Accommodations

Tourists And there is much more ...
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- The answer: Companies (Hotels, Transport, Travel Agencies...)

Technology

(Reservation Systems,
Internet ...)

Organizations
(Information Services ...)

Politics
(Terrorism ...)

People (Management,
Front Office...)

Tourists (Needs, Wants,

Society
Behavior ...)

(Norms, Values ...)

Together:
Governments (Laws, Subsidies ...) THE TOURISM SYSTEM

l D ]-| D E! l III ]_| |! DLLULU 0L0L0L1501.0000 8 %

i BiDIREREIRERERI 11 LT



www.tourismadviser.com

o) 5805 s O G0

Theme 1 Theme 2 i Theme 3 7
Changing motivations & Changin patterns of Need for planned p
behaviour of markets tourist flows tourism development

Departing Travellers

( TRANSIT ROUTE REGION ) TDR

Returning Travellers

Pressure for
sustainable tourism

S vironments: human, socioculture, economical, development

Sy jeao technological, physical, political, legal, etc.

)9 obsais

ey 5 2,k e -~ '. 4.”‘/ — o T b ———
- S : Theme 5
= o Concern for economic,
. B . e 7 social and cultural
- Source: adapted from Leiper (1995, p.25) R A impacts of tourism
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CONSUMER

,.,/"/ | Travel Agent —
National Tourism X GDS/CRS
Organisation

\

- Tour Operator

Regional Tourism _
Organisation

~ Incoming  Switch
Area/local DMO _~ Agent T

v /
Group/
Consortium

CRS
/

. Air/Rail/Bus + Car Hire "N

ACCOMMODATION AT
DESTINATION
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 Dynamics of Tourism

* Tourism in the recent past: OLD TOURISM

o Travel industry was in charge
= Attraction based

> Old technologies

= Tourism in the near future: NEW TOURISM

Consumer is in charge
Experience based

New technologies

//
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Evolution of IT Computing

Service Oriented

Architecture

* |mpact on Tourism

The core components which make up an SOA implementation

1980s 1990s 2000s 2010s

Clients
Internet

Cloud

: Tourism
T
' .
| Cloud Clients
I Web browser, mobile app, thin client, terminal
emulator, ...
|
I ﬂ
4 3 SaaS
e-Tour'sm =| CRM, Email, virtual desktop, communication,
F games, ...
E PaaS
| | 7 Execution runtime, database, web server,
| | = developmenttocls, ...
| I 5 laas
] 1 £3 Virtual machines, servers, storage, load
balancers, networlk, ...

Services: Centralized services Shared services Self-services

Software: Centralized Decentralized Distributed

e-Tourism- Borouj
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= Web 1.0 (1991 - 2004) features:
= Static websites

= Read-only content
= P2W (People to Web)

- e
hypethink Pyperira
WEB PAGE WEB PAGE -l WEB PAGE
A S i e Web 1.0: The Web of Documents

Source: Hay, 201/
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= Web 2.0 (2004 - 2009) = Web 2.0 technologies:
features: — Blogs
— User-generated content — Wikis
— Read-write web — Social networking sites
— Collaboration — RSS feeds
— P2P (People to People) — Video-sharing sites ...

Tagging/Sharing RSS Feed
Source: Hay, 2010
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= Web 3.0 (2009 - ...) features:

2 Semantic Web (or the meaning of data)
2 Personalization

2 Intelligent search

> W2W (Web to Web)

Source: Hay, 2010
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e-Commerce — g sl o,)lw ¢

O e-Commerce is a subset of an overall e-business strategy
the sales aspect of e-business

O e-Commerce involves conducting business transactions over
electronic systems

It is usually associated with buying and selling over the Internet
or

O conducting any business transaction involving the transfer of

ownership or rights to use goods or services. %
/30 Q@ .
d The main e-commerce actors are represented as: |
v' B — Business R

v" C — Customer/Consumer/Citizen
v" G — Government
v' E - Employer
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B2B, B2C, B2B2C Portals
Travel

Recharge

Shopping ‘
E-Commerce

Multi-Level Marketing
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Business-to-Business
(B2B)
Business-to-Consumer
(B2C)
Consumer-to-Consumer
(C2C)
Business-to-Employee
(B2E)
Government-to-Business
(G2B)
Government-to-Citizen
(G20)

*"business to business” applies to transactions between firms.

)

*"businessto consumer” describes firms that sell goods or
servicestoa final consumer.

s"consumerto consumer” applies to transactions between
COnsuUmers.

»"business to business to consumerto consumer” describes
the all-in-one platform for interactive transaction of sell
Aplivienls  poodsorservices among firms and consumers.
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= B2B Business Model

Hosts product Accesses |
details . product '
@ >/ . information
‘ STl s S : ‘—< : > |
Receives order )
processes and R E,I::': fs; :‘he !
dispatches product
product
Seller Business Buyer Business
= B2C Business Model |
details product
@ > . information

| @m Z

Receives order

Places an
processes and order for the
g:zgz:;hes product

Seller Business

1,001
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= The C2C model involves transaction between consumers

2 a consumer sells directly to another consumer

2> eBayis common example of online auction Web site that provides a
consumer to advertise and sell their products online to another

consumer
Consumer Consumer

1. Hosts the product with 2. Access product information
the portal from the portal

4. Buys products on the 3 Places an order on the ~
behalf of the buyer portal

>
Seller 5. Sells product to the buyer Buyer
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OOW)\%W'ﬁV\g l Ashkan + %> Home & surf € Host & Events & Discuss @ Help

| Secure connection...

Ashkan Borouj Events Your Events

Tehran, Tehran 0
L You haven't joined any events yet.

Edit Profile Featured Events See all

Monday
CS Welcome meet #13
@ o ol eagte sl

## 38 attending

097G21€9D

In 4 Weeks

"Women's Rights" in Free English Lessons...
¢ Tehran, Iran

## 7 attending

POEHIOG

1 Friday
BT bt Pl e s Bk AT - B iR
9 S o oS

## 23 attending

2052095046

Verification Get Verified

Facebook Connected (disconnect)

Your Friends All Friends

No pending friend requests

Recently Visited Groups All Groups

Get travel tips, discuss your interests,
and connect with Couchsurfers
wherever you are.

Join the worldwide conversation!

Your Local Place Page

& Tehran

Host Can you host? | ¥ Yes & There are 10+ travelers looking
for a host near you.

Hosting tips Got it!

« Read the traveler's profile carefully
* Be clear about your expectations and house rules
« Open your home to travelers and share your life

Upcoming guests
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@TourismAcademy
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tourismtutor@agmail.com
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