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For The First Time Live In Amman

MARKETING 3.0

Values Driven Marketing
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A full day certified training seminarby: | 6 & 7 April, 2011 8 o TANWEER
The World's #1 Marketing Guru Landmark Hotel - Amman BUSINESS CONSULTANCY & TRAINING

Professor

Philip Kotler

DISCOVER the message of Marketing 3.0
. . IMPROVE branding power through human spirit thinking
Platinum Sponser: : ke =
) i T . with major business challenges and opportunities in times of turbulence
ProfitAbility e T ”
LEAD in sustainability thinking and out perform competitors.
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BIG DATA
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(Content Marketing)
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