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Traditional cuisine-
restaurgnts. cafes. food
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<INTERNATIONAL
MUSEUM DAY >

Hyperconnected museums
New approaches, new publics

Yy 6)3/)Jéb7/ @ G


www.tourismadviser.com

Y

Creative Tourism- Borouj

¢

‘il

RIS =

-
=
T
¥
<~

.‘ S '
b . /A

2> 1 i\ 7

I A 969


www.tourismadviser.com

= The answer

Technology

(Reservation Systems,
Internet ...)

Yy csf?{}g»e{ @

Companies (Hotels, Transport, Travel Agencies...)

Organizations
(Information Services ...)

Politics
(Terrorism...)

Society

(Norms, Values ...)

People (Management,
Front Office...)

Tourists (Needs, Wants,
Behavior ...)

Together:
Governments (Laws, Subsidies ...) THE TOURISM SYSTEM
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Dynamics of Tourism

* Tourism in the recent past: OLD TOURISM

o Travel industry was in charge
o Attraction based

> Old technologies

= Tourism in the near future: NEW TOURISM

Consumer is in charge
Experience based

New technologies
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The Creative Tourism concept % . I@l @

appeared in the 2000's,
and defined as a:

"Tourism which offers visitors the | 7 eI maaw«;espa,. beauW v el
opportunity to develop ’/}/‘e,!: eatwefgﬁns'_ﬁah&" RO
: . . . a =l A

their creative potential through active 1‘/'%;%;% ; W g

participation in courses and learning Bl

experiences, which are characteristic

of the holiday destination where they

are taken.”
www.creativetourismnetwork.org
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18 — 21 June 2018  KI. 10:00 — 16:00

Meet the Vikings il
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Real museums are places where
Time is transformed into Space.
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@TourismAcademy
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ashkan@tourismadviser.com



http://www.tourismadviser.com/
www.tourismadviser.com

