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“Tourism and Jobs: A better Future for All”
World Tourism Day 2019
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WORLD

TOURISM
DAY 2017

27 September 2019 — New Delhi. India
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Information,
data and content

Creation,
innovation and

research Teaching,

learning and
self-development

Person-centred

DIGITAL
LITERACY

Technical
proficiency

Communication,
collaboration

Digital identity,
wellbeing, safety
and security
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KEY TOURISM FIGURES

‘World Tourism Organization

1.4 billion

international tourist arrivals in 2018

US$ 1.7 trillion

international tourism exports in 2018

J of all international tourist
\ \ 97Y0 arriveds travetiediy plane

N

0 of all international tourist
55 /IJ arrivals travelled for leisure
and recreation (13% for
business)

Tourism exports = 7% of total exports

Export earnings by category (US$ billion), 2017
(Tourismi exports= iIntermational Tourism Recaipts + passenger transport)
Source:WTO, LINWTD
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Not specified 4%

Business and
professional 13%

Leisure,
recreation,
holidays 56%

Purpose
of visit

VFR, health,
religion, other 27%

Purpose of visit, 2018 (% share)

Source: World Tourism Organization (UNWTO).

-l \Vater 4%

S, Train 2%

Road 37%

Mode of transport, 2018 (% share)

Source: World Tourizm Organization (UNWTO).
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Mode of
transport
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TRAVEL &
TOURISM
COUNCIL

65 3 55 3 o Ji 3 9B
675355 b b yo Joliwo 50 Ja 1.0
S 0 !

TRAVEL & TOURISM: ECONOMIC IMPACT 2019’

GLOBAL GDP GROWTH 10'40/0 BREAKDOWN OF GLOBAL

2018 (%) TRAVEL & TOURISM SPENDING
CONTRIBUTION TO GLOBAL

GDP 2018 (US$8.8 TN)

INTERNATIONAL
3.9 ThAVEL & TOURISM 1/10 e B8%
geallihs oy N
0 ‘
3.2 WHoLe conouy 1/5 Lot
OF ALL NEW JOBS CREATED OVER THE =
LAST FIVE YEARS 18.5% [
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NORTH AMERICA

O 1 Os2%

CARIBBEAN
O O 5%

O 2 O 2 4
LATIN AMERICA i

=
~)

e

© 3588 O 8.7% ‘

© 18 O 85%

* Growth highlighted in green when it is above global T&T GDP growth of 9%
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MIDDLE EAST
© 2188 O 87%

NORTH EAST ASIA
O:21n Os%

© 2688 O 85%

SOUTH EAST ASIA
© 388 O 126%

© 20688 O 122%
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By 2029, Travel & Tourism will account for 154,060,000 jobs directly, an increase of 2.1% pa over the next ten years.

WORLD: DIRECT CONTRIBUTION OF TRAVEL & TOURISM TO EMPLOYMENT

'000 JoBs % OF WHOLE ECONOMY EMPLOYMENT
180,000 44
160,000 2
140,000 '
120,000 40
100,000
0000 38
60,000 36
40,000 ”
20,000 .
0 32
E8858z888¢8¢8 8 S 888858885888

The total contribution of Travel & Tourism to employment (including wider effects from investment, the supply chain and induced income
see page 2) was 318,811,000 jobs in 2018 (10.0% of total employment). This is forecast to rise by 2.9% in 2019 to 328,208,000 jobs (10.1% of total
employment).

By 2029, Travel & Tourism is forecast to support 420,659,000 jobs (11.7% of total employment), an increase of 2.5% pa over the period.

Tourism Jobs - A.Borouj
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Leisure
spending
78.5%

Business
spending
21.5%

WORLD

TRAVEL & TOURISM'S CONTRIBUTION TO GDP:

BUSINESS VS LEISURE, 2018

Tourism Jobs - A.Borouj

Leisure travel spending (inbound and domestic)
generated 78.5% of direct Travel & Tourism GDP in
2018 (USD4,475.3bn) compared with 21.5% for business
travel spending (USD1,228.0bn).

Leisure travel spending is expected to grow by 3.8% in
2019 to USD4,646.6bn, and rise by 3.9% pa to
USD6,780.7bn in 2029.

Business travel spending is expected to grow by 3.0%
in 2019 to USDI,265.4bn, and rise by 3.2% pa to
USD1,735.1bn in 2029.
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Foreign visitor
spending
28.8%

Domestic
spending
7.2%

WORLD

TRAVEL & TOURISM'S CONTRIBUTION TO GDP:

DOMESTIC V5 FOREIGN, 2018

Tourism Jobs - A.Borouj

Domestic travel spending generated 71.2% of direct
Travel & Tourism GDP in 2018 compared with 28.8%
for visitor exports [ie foreign visitor spending or
international tourism receipts).

Domestic travel spending is expected to grow by
3.5% in 2019 to USD4,203.8bn, and rise by 3.7% pa to
USD6,031.9bn in 2029.

Visitor exports are expected to grow by 4.0% in 2019
to USD1,708.2bn, and rise by 3.8% pa to USD2,483.9bn
in 2029.
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Leisure
spending
92.5%

Business
spending
7.5%

Foreign visitor
spending
N7%

Domestic
spending
78.3%

TRAVEL & TOURISM'S COMTRIBUTION TO GDP:
BUSIMESS VS LEISURE, 2017

IRAM
TRAVEL & TOURISMS COMTRIBUTION TO GDF:
DOMESTIC V5 FOREIGH, 2017

Leisure travel spending [inbound and domestic)
generated 92.5% of direct Travel & Tourism GDF in
2017 (IRR541,931.0bn) compared with 7.5% for business
travel spending (IRRS1,825.7bn).

Leisure travel spending is expected to grow by 7.3% in
2018 to IRRGEE 498.0bn, and rise by 2.2% pa to
IRR853,536.0bn in 2028,

Business travel spending is expected to grow by 91%
in 2018 to IRR56,528.4bn, and rise by 6.3% pa to
IRRI03,836.0bn0 in 2028,

Domestic travel spending generated 78.3% of direct
Travel & Tourism GDP in 2017 compared with 21.7%
for visitor exports (ie foreign visitor spending or
intermaticnal tourism receipts).

Domestic travel spending is expected to grow by
7.2% in 2018 to IRR581.962.0bn, and rise by 2.3% pa to
IRR729,513.0bn in 2028

Visitor exports are expected to grow by B1% in 2018
to IRR163,064.0bn, and rise by 3.4% pa to
IRR227,860.0bn in 2028.
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Consumer travel trends

¢ Travel ‘to change’
Live like a local, quest for authenticity and transformation.

¢ Travel ‘to show’
‘Instagramable’ moments, experiences and destinations.

¢ Pursuit of a healthy life
Walking, wellness and sports tourism.

* Rise of the ‘access’ economy.

¢ Solo travel & multigenerational travel
as a result of aging population and single households.

¢ Rising awareness on sustainability
zero plastic and climate change.
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Which pays for:
Wages, Salaries,
Profits, Taxes.

Busin_ess
Tourism
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Domestic and Tourist
International destinations
tourists and facilities

| :
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| |
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Dr. Pun-Arj Chairatana - 2012

The Creative Tourism concept appeared
in the 2000's, and defined as a:

"Tourism which offers visitors the
opportunity to develop

their creative potential through active
participation in courses and learning
experiences, which are characteristic of
the holiday destination where they are

taken.”
Www.creativetourismnetwork.org
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S Creative Cities Network

Creative Cities What's On

About us ~ Join the Network ~

Leaflet | © UNESCO / UN Disclaimers

a2 e Folche P i/ Gastronomy /) Lirsrs /) Mcia s/ e
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PHSYIOGRAPHY

Goeldner and Ritchie (2006:14)

Chapter 12: Tourism Components and Supply

Accommodation
Transportation
F&B services
Attractions
Entertainment services

Adventure & Outdoor
Recreation services

Events
Travel Trade
Tourism services
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Components of
Tourism

trades trades

I I I |
Hotel Industry Tmellﬁl.gmqr Catering Industry Transport Industry

I [ |
Ticketing Car  Guide

rental

| I | I | Road Rail Air Sea River
Small Back Youth Paying Motels

Hotels packers hostels auest | | I |
Restaurants Eateries  Coffee Packaged

I I I food I |
Retail Shops Banks & Financial Convenience Facilities Suppliers of goods and services
| institutions | | for hoteliers, caters, and
[ [ | [ [ | transport undertakings
Souvenirs Antiques Gifts | | | lcafe Money  STDf
Saloons Convenience Laundries chanoers  PCO

stores | | | [ |
Entertainment  Public Utility  Building firms Insurance Cos  Others

I
I I I I I I I I
Theatre Cinemas Bars Casinos Festivals Organized  Sight  History &
sports SEeing culture Tourism Jobs - A.Borouj
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Discovering Hospitality and Tourism, 2nd Ed.
Ninemeier and Perdue

L F

o

HIHG

© 2008 Pearson Education, Inc.
Upper Saddle River, NJ 07458
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Travel and tour operators
Tour Guides

Guiding services

Guided Tours

Hotels

Motels

Backpacker’s hostels
Guest houses, B&B

Travelltour agencies. Sub
agencies

Traditional cuisine- restaurants,
cafes, food stalls/ outlets, etc.

S 5500 )5 b b yo (gaowy!

ks ST

Event Organizer

Transport / Transfer services for
tourists (rental and selling )

Horse/ camel/ elephant riding
Tourist campsites/ picnic sites
Houseboats

Camping equipment hire

Boat station

Traditional bars

Cultural centers

Dance and theatre groups
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 Tourism Consulting Services Bottling and supply of spring or
 Training and HR natural water

» Landscaping « Thatching services

* Content Providers  Supply of natural minerals

. Fllllng stations/ convenience . Supp|y of traditional food items
stopovers + Supply of decorative and

* Supply of fire woods to ornamental plants
camps/ lodge/hotels, etc. Horticulture

. Waste collection from * Tourism and wildlife consultancy

camps/ lodges, hotels, etc.
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* Photographic safaris
+ Walking trails
* Bird watching tours

250 )5 1y bad o sloony!
(Shad @h“csh)u«’\‘ﬂ

* Hot air ballooning
« Parachuting
* Desert 4X4 trails, and 4-

+  Ranch, farm, cattle post wheelers
lodgings  Desert/ bush survival
* Film industry outfitters courses
+ Traditional storytelling and * Fishing camps (commercial)

games

 Traditional music
* (Hunting safaris)
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Curio and craft factories

Snake/reptile parks, aviaries,

Curio and craft outlets butterfly farms

Visit to traditional healers- * Botanical gardens

medicine « Game parks/ reserves/ farms
Museums  Gathering products and

Entertainment Services tracking wildlife
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(Augmented reality area designer) 084 ¥ cusdly @ 30 31 5 y5wd ¥ ablozl,b O
(individual tour director) o y98 pow U

(Robot attendant) @by el o U

(Smart travel system designer) yiw diow gd s piww 1,0 U
(Space brand manger) s jwlad & 9 poo U

(Territory Architect) b g0 ylozo U

POt ao =
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The gap between education and skills/knowledge needs, and the
resulting shortages of labour with ‘future-proof’ skills...
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Micro, Small and Medium Enterprises (MSMES)

are now the major job creators in tourism.
OECD/ILO research shows that around 50%b of tourism employees
work in enterprises of fewer than 10 people, while

around 3/4 work In enterprises of fewer than 50 people.

SIWLD g (5 5wd F S (o sl U192 9 U3 U
Déw')sé ﬂ 9 @lﬁw,, @blﬁb )é @'}JM' |
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GOT QUESTIONS?
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J Peek.com: local activity 0 Zaptravel :semantic search engine-the best
price from several providers

0Travel  experiences  Explore deatmap

Showig desls departing from  Denver, Colorado » and staylng st 3-4 star hotels .

O Yododo: Community of O Adioso: For the Flexible Traveler Who
Backpackers Wants an Affordable Trip (low Price)

Flight search. Reinvented for humans.

people
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v,{"‘?_‘; > r—— . e AN
Q Triptease :Picture Itineraries O Triposo: For Finding the Gems to See
While You’re There

NCREASE DIRECT BOOKINGS

Show OTA prices on your hotel's website.

O Bag2go: For Keeping an Eye on
Your Luggage

O Find My Itin: For Crowdsourced
Itineraries

5 Days in Bali
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BUD BUCKETS

2

EYEGLASS POCKET WITH CHAMOIS PERSONAL AREA NETWORK

WEIGHT MANAGEMENT SYSTEM

() 8]

REMOVABLE SLEEVES CELLPHONE POCKET X2

»

¥

RFID-BLOCKING POCKET

EXTENDABLE KEY HOLDER

i 0

TABLET POCKET



www.TourismAdviser.com
www.TourismAdviser.com
www.TourismAdviser.com

wsdl Qs | Gfafnin aey A et e vge st e s KSSECEAN (D . (ol j=S Ciamanad )
P:E] v B amih A‘ e @ s b é vt |3 o B b sl e

LS

22485 g s elatizl dily

49y
095
S ugae 6505 e @ cmetuin 5 bk sy me$ =

s g9) Ojaw 0\“ >

LD

Tourism Jobs - A.Borouj


www.TourismAdviser.com
www.TourismAdviser.com
www.TourismAdviser.com

SO Ses U IranPlanner - Tripbama.com 4

QS Gy )95 (5 05D 33 (53,50 Gl il

e AiS SIS 933y 5l

triptopersia U4

ISTQUEST

AN | i &
GET READY AND START YOUR QUEST!

We Provide High Quality Tours from Best Travel Agencies in Iran

Discover Ian, Search anything you wantt
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@TourismAcademy
S 25ind S ool

tourismtutor@aomail.com



mailto:ashkan@gmail.com
http://www.tourismadviser.com/
www.TourismAdviser.com
www.TourismAdviser.com
www.TourismAdviser.com

