PROFILE

Passionate and results-driven  Digital
Marketing & Corporate Training Expert with
20+ years in tourism and hospitality. Proven
record of accomplishment in marketing
strategy, event management, and
experiential learning through gamification.
Adept at designing high-impact training
programs and managing multi-stakeholder
projects. Fluent in English, Tech-Savvy
Professional with global experience across
Asia and the Middle East.

CONTACT

PHONE:
+989127380368

EMAIL:
ashkanborouj@gmail.com

Website:
www.TourismAdyviser.com

Instagram:
@ashkanborouj

Linkedin:
@ashkanborouj

Nationality: Iranian

Current Location: Tehran
(Open to relocation in Asia & Middel east)

Languages: Farsi (Native), English (Fluent)

REFRENCES

Up on request

Ashkan Borouj

Tourism & Hospitality Marketing Strategist:
Digital Marketing | Content Strategist | Corporate Training | Experience Designer

SKILLS

e Tourism & Hospitality Marketing

e Digital Marketing, Content Strategy & Storytelling

e Senior Lecturer & Corporate Training Designer

e Tour Planning & Experience Designer

e Eco-Lodge & Sustainable accommodation Consultant
e Innovative Tourism

e Gamification & Game-based learning expertise

e Al prompt Engineering

DIGITAL TOOLS

Google Analytics, Google Ads, Semrush, Meta Business Suite, Mailchimp,
Canva, Notion, Trello, ChatGPT, Gemini, etc.

PROFESSIONAL EXPERIENCE

Senior Marketing Consultant & Trainer - International & National Tourism
Organizations (2013 - 2025)

Collaborated with leading global and national tourism boards, DMOs,
Hotel brands and fravel enterprises to design, lead, and facilitate large-
scale marketing programs and training initiatives

Freelance Marketing Consultant - Iranian Travel agencies, Startups,
Media, Training institutes and Hotels (2020-2025)

e Developing comprehensive marketing strategies

¢ Managing online presence with digital marketing and content

strategy

e Evaluating marketing performance by data analysis

e User-center marketing and communication

e Delivered expert-level fraining.

Marketing Consultant & Corporate Trainer - Dreamdays Holiday DMO in
UAE - 2021-2023

e Developed and implemented digital marketing sirategies o
promote Dreamdays’ portfolio of fourism experiences across
Iran cities, resulting in a 40% increase in online engagement.

e Designed and led corporate training programs for internal
teams and partner operators and platforms, focusing on
customer experience, sales enablement, and destination
storytelling.


mailto:ashkanborouj@gmail.com
https://tourismadviser.com/
https://www.instagram.com/ashkanborouj/
https://www.linkedin.com/in/ashkanborouj

ASHKAN BOROUJ

Tourism & Hospitality Marketing Strategist

Marketing Project Manager with Tourism Boards:
Singapore Persian Travel Guide & Digital Campaign - Singapore Tourism
Board (STB) — 2018-2019
e Led the creation of a Persian-language Singapore fravel guide
and  #DiscoverSingapore digital campaign, increasing
engagement among outbound travelers by 45%.

Thailand Persian Travel Guide & Social Media Manager - Thailand
Tourism Authority (Iran Office)- 2014 - 2016
e Developed and executed Persian content and community
strategies for #ThaiSmile campaigns, targeting the Iranian
market: 58% organic engagement and audience growth

Corporate Trainer — Qatar Tourism Authority — 2024-2025
e Appointed aslead trainer and content designer for the localized
“Qatar Specialist Programme” in Iran, empowering 230 of
tourism professionals with destination knowledge, sales strategy,
and cultural insights.

Marketing Manager - Lastsecond.ir - 2017-2020

e Led marketing strategy for Iran’s first travel marketplace with
1M+ monthly users.

e Developed 10+ content campaigns using SEO, social media,
and influencer partnerships.

e Increased platform engagement by 30% through storytelling
gamified and user-generated content.

¢ Managed a é-person team and developed B2B platform.

Program Director & Event manager - Travel & Hospitality Sector

(2013 - 2025)

Led the conception, execution, and management of more than 20
national mega-events and over 150 hands-on workshops for Iran’s travel
and hospitality sector.

Founder & CEO - Qotbnama Media - 2021- 2023
e Built and led a niche B2B travel media and digital PR company
focused on Content Marketing, branding and destination
marketing in Iran.

Founder & CEO - Iran Tourism Adviser (2012 -2025)

Projects: Boomgardi Sustainable Center - Tourism Academy

e Launched one of Iran’s earliest sustainable tourism initiatives
promoting eco-conscious travel, community-based lodges, and
green certification.

e Played a key role in building a national network of local
guesthouses and eco-accommodations. (+3500 properties)

e Delivered +50 capacity-building workshops for rural hosts and
accommodation providers.

e Developed communication materials, visibility campaigns, and
government relations to support local tourism entrepreneurship.



ASHKAN BOROUJ

Tourism & Hospitality Marketing Strategist

EDUCATION & QUALIFICATION

Global Generative Al Advance Prompt Engineering

The Global Skill Development Council (GSDC) 2025

Certified Official National Trainer (Train the Trainer)

World Federation of Tourist Guide Associations (WFTGA) 2015
Iran Ministry of Cultural Heritage and Tourism (MCTH) 2008

M.A. Tourism Marketing Management | Allameh Tabatabai University,
Tehran | [CGPA: 3.67/4] | 2009 — 2013

B.A English Translation | State University of Varamin | 2003-2007
Diploma e-Tourism | USI Swifzerland University | 2014

Diploma Tourism & Hospitality Management |UIB University, Palma de
Mallorca, Spain| 2012

KEY ACHIEVEMENTS & AWARDS

Trained over 5,000 participants across 150 workshops and 20 large scale
events and recognized by Tehran Tourism Deputy for excellence in Al
and gamification training.

Travel to 48 countries as a licensed Cultural and Ecotourism Tour Leader,
achieving a customer satisfaction rate of 90%.

Cited by the UNWTO in the book "Iran Tourism Stories" as a successful
individual who has implemented creativity and innovation in the
development of the Iranian tourism industry through the Iran

Cited by Iran MCTH for Cooperation in national mega projects: Iran
Travel Content Marketing plan and Campaigns - Iran's Ecolodges
Standardization -1001 Tourism Routs of Iran

3rd Prizewinner at the First Festival of Urban Tourism Innovation Ideas by
Tehran Municipality for the "Razgard" gamified platform; an interactive
application that uses Al to design personalized gamified missions for city
frips. 2025

1st Prizewinner in the section of "New Ideas" with the Social Media
Campaign of #DiscoverPersia in the 2nd Iran Tourism Festival, 2014

3rd Prizewinner at the 15t International conference on standardization in
Tourism and related industries with article:” Iran’s Ecotourism lodges’
standards and ranking System”, 2013

PUBLICATION

Borouj, Ashkan. (2022) Metaverse in Tourism & Hospitality, Qotbnama
Media Press

Borouj, A., Makian, S. & Hanife Zadeh, F. (2021), Book chapter entitled
"Sustainable tourism development in rural areas: The case of
community-based lodges in Iran" in  "Tourism Planning and
development in the Middle East" book by CABI publishing

Zioee, M. & Borouj, A. (2017). Geoparks and Geo-Tourism in_Iran.
Andreas Dittmann (Ed.), Iran's Desert Ledges and Sustainable Tourism
Development (pp. 113-132). Bern, Germany, Peterlang
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